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‘Lance Armstrong s five straight

Tour de France wins have. pald
off for Trek Blcycle Corp

| Armstrong
‘suceess Is
| rewardlng

for Trek

By Robert Gutsche Jr.
‘Special to the Trlbune "'v .

When Lance Armsn'ong won,
his fifth consecutive Tour de.

France- last month,- officials at
Wisconsii’s Trek Bicycle. Corp.
knew their: sponsorshlp of the

cyclist was going.to pay even;

greater rewards;
“We’re going for No. 6 ” said,

Joyce Keehn, Trek’s. dlrector of |
worldwide. sales who also said
the company’s sponsorshlp of |
. Armstrong -has’ - increased’
across-the-board'sales by about
60 percent from a year-ago. Trek -
officials also attribite a 35 per-
cent sales i increase in Europe to’!

building their. brand around :

Armstrong there.

Having backed Armstrong
"~ gach oftheﬁveyearshehaswon E
> Trek is among . thousands' of |

companies that'spend large por- |
‘tions of their marketing budget -
on :sponsorships. It’s often a
gamble, but When compan1eS1
put their chips ena winner,:as'|
. Trekdid, the payout can be enor-

" mous, PRI

r most prof: [
\ we'started
‘ sponsormg him,” - Kéehn sald

- “Our marketing department in
I- the next few years said it’s. all:

.-about Lance, Lance, Lance.” . '
The Waterloo . {Wis. -based

. fracmg and hghtwelght road
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bikes, has. dedlcated between 30;.,
-and 40 percent of its marketmg'; :
budget  to" sponsormg Arm
‘strong.- . - 4
In 2002, North Amencan com- " f
panies-spent as:much: as $9.65-
billion: to sponsor- athletes andﬁ’
celebrities, up from $9.25 billion
in- 2001, accordmg to Jim An:
‘drews, editorial director’ of the
IEG . Sponsorshlp newsletter.
IEG Inc., based in Chlcago pro- ‘
vides: consultmg W1th ‘compa- = 7
nies on sponsorshlp opportunl-‘, .
ties. - = © : ek made about. a. mﬂ.hor
" Andrews - estnnates “e0m d eslast year: Many of its coin
nies will spend another 10.5 ificate “fr , etitors - -each . manufacture
lion this:year on sponsors expects-these: 5toabout 120 000 to 500 000 blkes X:
But while it’s easy to'n
how much’a company S Lo
a sponsorship; it is ‘much more
difficult to mea ure the impac
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on sales, he sai -*Galifornia, road ‘bikes- like the
“It’s a'lot ea yad:b; ale 25 -0ne ‘- _Armstrong ‘races ~have

goods companles tosee immedi--~ pe t in recent yes - grown to’6- - percent: of . markej

‘ate- increases: in - sales ’

,;.that’s somethmgtha

people buy- i
-ing cars the next.-_day be ca eof o Cfar a LT : ] Y
-your sponsor” : nali ‘odi i '. C itli. the muscle,”
Gamstetter sald, addlng that the
company’s ‘service: and pro
‘grams help, .

esses that focus‘sole],y dn’ qual
bikes, such as Trek, make up

torola;.the United tates Postal 1T, ted; it was av- thebulkofthe mdustry—more
SerwceandN_lke" R b “million. in- ‘than $1.4 billion. ‘

Founded - in a barn ina'-1976,‘

: re. 4 /$400 : i ek 1iow has offices: in. seven
whattheyhavedonew1thh11n 1 claims hs eady - C untrles -biat it espec1a]ly has
the past He still would A g “been workmg hard:since 1992 to

B “We’re not seeing ea’ﬂy' gh : engthen its European hold.
growth -with this mtich. nark o And ’I‘rek s reputatlon has

advemsmg  campaign
arou.nd those they: sponsor An:
“drews said, and Trek has: done :

| well to use Armstrong in most of " we




