Packaging and Psychology
The studies done in packaging have led to five major functions for the package.

1. The package is a symbol of considerateness

2. The package facilitates choice

3. The package protects

4. The package can arouse emotions, especially through aesthetics

5. The package can become part of the functionality of the product

In the first instance, a well designed package tells the customer how proud the manufacturer is of his product.  In Japan and in other cultures, when a gift is given, it is not so much about the actual gift but how the item is wrapped and presented that shows consideration.   So it is in product packaging.   A shoddy looking package imbues shoddiness to the product.  Recently, generic soda at Safeway has undergone a repackaging in order to lift the image of the product.

By facilitating choice, the manufacturer can use packaging to cut through the haze of thousands of choices in the marketplace.   This is especially true when we have put so much into our branding efforts…and the package in the store is where the rubber meets the road and purchases are made.   Choice can be swayed by packaging…try this thought the next time you shop for groceries.

Obviously, a major aspect of packaging is to protect the item.  Whether you are buying a computer or a package of Oreo’s, you expect the product to be protected properly and for the product to be perfect.  

Packages can arouse the emotions.   Fear, love, hate, feelings of safety, of belonging, all can be called upon in packaging.  Meats and poultry are presented in clear wrapping so you can be assured of the safety and freshness.   The party packaging for marguerite mix can cause feelings of fun, love, or merriment.  A poor package might cause fear and rejection.   

Perhaps my favorite example of a package becoming a part of the product is CHUG’s.   Dean’s foods developed a package for its single milk serving that included a plastic bottle, shaped for the hand, with colorful graphics and a resealable top.   They changed the category forever.

Packaging can play many roles and is an important part of your overall marketing considerations.

