PR….Some New Rules
Ideas and thoughts gleaned from the new book, “The New Rules of Marketing & PR” by David Scott  2007  Wiley Press
If you are looking for some new ideas on public relations in the internet age, I recommend to you the work of David Scott noted above.    

This is not to say that doing the usual is out.   You should continue to target the right audiences and speak in their terms.   The old arsenal of press releases, media tours, interviews, events, press kits and press conferences are still useful.   And you should continue to develop your expertise in these techniques.

Additionally, it is always good to be the expert and to have the information referenced by the media.   Columnists will continue to look for those of you who publish a lot, so publish your newsletter, your enewsletter, your books and ebooks, write guest columns, conduct surveys and  research, publish podcasts and videos.  Get on the speaker tour and publish your remarks.  Publish like mad and you will be certainly referenced if not considered the expert in your matters.

New Rules

The Internet has changed the way we work and the way we research…and this is as true for journalists as the rest of us.   Press releases, once the domain of PR professionals and the editors who received them are now being read by consumers and the idea of “direct to consumer” press releases are disintermediating the press out of the process.   Use the usual techniques to try to get press coverage…mass media coverage.  However, don’t stop there.

To get your press releases read by the consumer, consider:

1. Putting your releases on your web site so the search engines will find and index them 
2. Make releases rich in keywords again for search purposes

3. Send out a lot of releases; at least 2 per week

4. Use services like www.prweb.com or www.prnewswire.com to assure you get your releases to bloggers, online news sites, micro publications, enewsletters  and so forth.   Get your release to the authorities who will further discuss your release on their blogs.

5. Review social media tagging sites like technorati, DIGG, and del.icio.us to find the tags most used…make sure you have the right words that will make your releases findable
To start the conversation, get others to talk about you.   The BLOG serves this purpose on the internet.   There are more conversations being conducted every day then you can imagine so be sure to do the following:
1. Monitor all important blogs affecting your business.

2. Participate appropriately in blogs affecting your business.  Do so with the utmost of care and propriety.

3. Start a blog and market it if it makes sense

Monitor, participate, start…consider these steps and read other blogs to see how they are creatively being used to have conversations with customers.

Think Viral

The Mentos/Diet Coke phenomenon of 2007 was nothing short of sensational.   And the social media of YouTube etc can be used as the enabler of such campaigns.    Videos are perhaps the most powerful viral messages as we live in a very visually minded world.  

Do you have some explosive new?  Something really new and unique?   Something that can change the world?    You might have something that can go viral.   Remember the spread of a virus, an epidemic, comes from personal contact…personal conversations.    Me wanting to share with you.    So for your market, what message, what visual would you possibly pass along to someone else?    
These and many other concepts are presented in the work noted by Mr. Scott.  Consider adding these to your marketing and pr arsenal.
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