 Internet Marketing 2009

Marketing using the internet is relatively new and not covered well in most textbooks.  And with the textbooks being on multi-year revision cycles, and with the changes that occur almost daily in this age of internet marketing, there is a time gap and a knowledge gap that needs to be addressed for students of marketing.  This briefing intends to plug that gap a bit.

Here are some of the things going on today in Internet marketing.

BLOG Marketing

While not the newest of applications, blogs are an important part of the internet experience for many members of our target audiences.   BLOGS that cover our industry, our company or our product category should be carefully monitored.   Any attempt to influence or participate should be done in the open with total transparency.    Companies such as www.geeyee.com can conduct research on the voice of our customers in blogs, chat rooms, and elsewhere on the internet (in the interest of transparency, I hold an interest in GeeYee).    In addition to existing Blogs, we can use the blog facility to maintain our own communities in the blogosphere.  Maintaining community and engaging customers and potential customers  is important in this age.

Advertising Online

Online advertising started out with basic banner ads on web pages.  Later came rich ads with imbedded video.   Online gaming is reaching millions and includes ads that reach highly targeted audiences.   An important additional area of advertising is in tied in with online search.  About 40% of online advertising goes into online search advertising mostly in the form of pay per click.  
Email Marketing

Email remains a vital method to reach target audiences.   Permission lists are now available for conducting mass campaigns without being considered a spammer.  Spam is considered only just short of being illegal.   Developing permission based lists are important to consider based upon market parameters.     Another approach is to find other marketers with permission lists, newsletters, and other vehicle that you might ride along with.  

Retailing and Ecommerce

Online retail is growing rapidly.   The quick rise in gasoline prices was another impetus to the growth in ecommerce.  And the overall penetration of high speed internet among the total population is moving towards 70%.   All of this is forming the basis for continued growth in ecommerce.   Books and videos are no longer the sole areas of great sales on the net.   Sites need to be very user friendly, ease of navigation; ways to answer questions easily such as instant chat; quick path to checkout; engagement of customers on a long term, relationship basis; and a showing of a genuine commitment to the customer and her overall experience.  
Affiliate Programs and Links

One of the keys to internet marketing is to link your site with as many appropriate sites as possible.   One approach if appropriate is to affiliate with other sites.  Affiliate programs allow for payments to be made to other sites for referrals.  It is a simple software matter to set up a program to allow for affiliates to send you potential customers.    In addition, the search engines look for linkages among sites as an important factor for raising a site in a search process.   So separate but inclusive of affiliations, consider how you can create more links for your site.

FACEBOOK Marketing
Facebook is a large social network with tens of millions of participants.  It is second to myspace in this regard.   Facebook accepts pages not only for individuals but also for companies and products.  Consider setting up pages on Facebook for your key products and company.   Contact URL’s are allowed at the landing page level so you may need separate sites for products and services you may want to separately market.   Cost per click and cost per thousand approaches to advertising on Facebook are also available as is a Marketplace.   Additionally, applications can be written to enhance the Facebook experience and application developers then are in the position to control messages on their application.  Check out the current applicatrions on Facebook to get an idea of how to use this facility to your advantage.

Site Optimization for Search

Many of us know that we need to put meta-tags into our site code to help Google figure out where we fit in.   But what key words should use?  Certainly the words that people on Google use for their searches!  And there are web sites that can help us with discovering these words.  Keyword analysis is …well, key!   A good consultant in this area will make recommendations to improve your site for search optimization.  They should set up Google Analytics so you can see what is happening and so you can analyze your traffic.    A Google Site Map should be submitted.   If local, submit to Local Yellow Pages and other local directories…again, links are vital.  There are also local business links on Google, Yahoo!  and other directories.  Be sure your web site has a newsroom and that your press releases are all located on the page….then submit the URL to be reviewed by Google News, Yahoo News et al.
This update was written October 20, 2008…in a year or two, we will no doubt look back and say, gee, things have really changed!
Jeff Heilbrunn
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