 Community Development
As part of your overall plan to get the conversation going with your target markets, you may want to have a place to have the conversation.  

Conversations can yield opinions that are vital to the firm.   New product ideas, new uses for products, and other suggestions are often part of the conversation.  Such sites can be used to discuss and to research ideas, to float concepts, and to gain insights.   In addition the community is often a place for developing and rewarding loyalty..and in turn positive word of mouth.  All this and more is possible from a well run and developed community.

If your firm is big and well moneyed , you might consider fee based services such as Awareness Networks or Jive Software.

But for the average firm, who does not mind ads placed in their network from Google Ads, then try the community building tool, NING.com

NING has over a dozen special tools and features that allow for user profiles, video galleries, forum and discussion areas, events, and more.   And it is FREE ….
So if you are looking for the how of community building, consider its use and meaning to your firm, and then use the right level of software support appropriate to your company.

Jeffrey Heilbrunn
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