Differences in Cultures  and Global Marketing
As marketers, we must realize that when we consider marketing in other countries the macro-environment will change radically.  The politics, the laws, and most importantly the culture will be different.   

Dr. Geert Hofstede has researched the nature of cultural difference between markets.   His research is essential to understanding the markets you may be doing business in.   

As an exercise, click on the link below and bring up the United States cultural map (see left hand side of site for list of countries).   Now, select a country for comparison purposes and note the differences.   As an example, American are a very individualistic people, and the Japanese are culturally more about the group then the individual…this can effect all kinds of decision making including purchase decisions.

Enjoy the differences…viva le difference!!

http://www.geert-hofstede.com/

