 PERSONA…THE EMOTIONAL CONNECTION TO THE CUSTOMER
2009…Personality Not Included by Bhargava

The report presented here is based upon the work cited above.   

Persona is one of the five building blocks of branding as noted in other works from the Marketing Sensei Library of Articles (www.mktgsensei.com).  

Personality is the unique, authentic, and talkable soul of the brand that people can be passionate about (the author).  It is the description of a brand in human terms that is relevant and reflective of the target audience (sensei).

Trust and loyalty are part of the human condition and what we hope to achieve overall with our branding and the personality approach.   

To build a persona, consider the following elements:

· UNIQUE…fill an uncontested position

· BELIEVEABLE….
Get people to believe you; this can be accomplish using heritage, lineage, people orientation; stories; and overall develop the passion and key in on passionate people

· TALKABLE… make your brand persona so interesting as to engender conversation

· SIGNIFICANT…  matter!

· REAL…be honest, authentic, endearing and rea

In order to accomplish positioning through brand persona, give the audience stories they can belive in and talk about.  Stories can reflect a:
· Labor of Love with founders persevering against all odds

· Inspired innovation from visionaries 

· Meeting the challenge of the marketplace by listening to the target audience/customers

· Triumph of the little guy against the big boys

· Heroic doings; fixing the world 
Persona is one of the many way to create a brand presence…one of the five including Value; Values; Attributes and Benefits.   The persona gets closest to adding passion to the brand, getting emotional involvement and is energized if I is reflective of the target audiences values.

Jeff Heilbrunn, November 9, 2008
